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What is 11.11? 
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Å First celebrated on November 11, 1993 at Chinese universities  

as a celebration of being ñsingleò ï dubbed Singles Day for the 

four ñ1sò 

Å Alibaba adopted Singles Day in 2009 inviting Chinese to buy 

themselves gifts in the spirit of an ñAnti-Valentineôsò Day 

Å Since Alibabaôs first 11.11, it has grown from 27 brands in 2009  

to more than 40,000 brands last year 

Å In 2015, Alipay processed $14.3 billion in GMV on China retail 

marketplaces, compared to $5.8 billion in the US on Black Friday 

and Cyber Monday combined* 

Å Brands and merchants around the world use special promotions 

and marketing campaigns across all of Alibabaôs properties to 

reach Chinese consumers 

*US online desktop GMV according to Adobe Data 



2015 Highlights 



2015 Highlights 

NYSE dressed up to help Alibaba celebrate 

the 2015 11.11 Global Shopping Festival 

Alibaba and NYSE President Tom Farley rang 

the NYSE opening bell from Beijing 

Chinese celebrities hosted the inaugural 11.11 

countdown gala to kick off the 2015 event  

Daniel Craig paid Jack Ma a special visit on his 

tour to launch Spectre in China 

Media watched Alibaba set an 11.11 GMV 

record in real-time at the Olympic Water Cube 

Frank Underwood (Kevin Spacey) gave a special 

address at the gala to Chinese consumers 


